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Methodology:  Done in DVD/video format -  produced expressly for high school students to 

educate them about the consequences of underage drinking and driving.

How the message is delivered:  A diverse group of teens who had alcohol-related driving offenses recount their experiences and the consequences of their actions, including two teens that caused fatalities while driving under the influence.

Goals:  

1.
To provide information about all of the possible consequences of driving under the influence.

2.
To show teens that even if they don’t cause physical harm to themselves or others, there will be consequences, restrictions, and limitations imposed upon their daily activities for a substantial period of time

3.
For teens to identify with at least one of the young drivers in the DVD, learn from their experiences, and make better choices.

Segments:
1. I Decided to Drink and Drive (each teen explains how he/she got into trouble)

2. Reality Sets In (what happened when the police stopped the teen on the side of the road, field sobriety tests)

3. Handcuffed (what happens when you are arrested, breath tests, blood tests)

4. Driving is a Luxury (driving privilege – suspension, revocation, and restrictions on license; ignition interlock)

5. Falling Behind (missing out on school activities, sports, prom, graduation; losing scholarships; being expelled from school)

6. Facing the Consequences (going to court, jail, probation, alcohol education and treatment programs)

7. An Expensive Drink (monetary costs: attorneys fees, ignition interlock, automobile insurance, probation fees, cost of alcohol education and treatment programs)

8. It Wasn’t Worth It (each teen explains why it wasn’t worth drinking and driving and how miserable he/she was enduring the consequences, restrictions, and limitations upon his/her daily activities for a substantial period of time, living with the guilt for taking a life)

How to Develop a Video/Outreach Program:
1. Identify young drivers who drove under the influence, have experienced the consequences, and express remorse for their actions.

2. Select a diverse group of teens from various socio-economic and ethnic backgrounds who attend public, private, and parochial schools so that your production has wide appeal.

3. Interview the young drivers about their alcohol incidents and the consequences.

4. Obtain background footage to illustrate the teens’ stories.

5. Deliver the message through teens, not adults.  Teens are more likely to listen to their peers.

6. Work with a professional editor or production company to edit the footage into a format that will appeal to teens.

7. Make the video more of a life lesson than a law lesson. The law may change (duration of a driver’s license suspension, fines, jail time, and period of probation) but the overall message to deter the underlying behavior stays the same.

8. Use fast cuts, music, graphics, and sound effects that will engage young people and hold their attention. Keep it short.

9. Distribute the DVD to schools and other entities that may use it to educate teens.

10. Set up an outreach program whereby judges go to the schools, show the DVD, and discuss it with students. Smaller groups promote greater discussion.

11. Develop a pretest and post-test for teachers to give to students anonymously about their knowledge of the consequences of underage drinking and driving, and the choices they have made when facing those issues.  Have the teacher give the pretest before the students see the DVD and the post-test afterwards to see whether the students’ responses change after seeing the video. Test the students a few months later to see what information they retain and whether the DVD has a lasting impact.
